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AHHOTauuA

PaccMoTpeHO COCTOAHME W MepCcneKTUBbI
pasBuTMA 3INEKTPOHHOW KOMMepLuuMMm B pas-
NMYHbIX cTpaHax mupa. Pas3paboTaHbl npeg-
NIOXeHna No coBeplleHCTBOBAHUIO cocTaBnfA-
IOWNX 3/IEMEHTOB 3/1eEKTPOHHONW KOMMepLuu
NPOM3BOACTBEHHO-TOPrOBOTO npeanpuaTusa.
ONeKTpoHHasA KOMMEpPUUA SAB/IFAETCA HOBbIM
M NepcnekKTUBHLIM HanpaB/leHUEM pa3BUTUA
OTeyeCTBEHHbIX NpeaAnpuATMii M ee Heobxo-
OVMO 0643aTesibHO y4YuUTbiBaATb B MAapKeTWUH-
roBpblx crtparteruax. CTpeMuTenbHoe pasBU-
TMe 3/1eKTPOHHOW KOMMEPUMM B pasnYHbIX
cTpaHax Mupa XxapaktepusyeTtcd pPOCTOM noO-
Kasatesneili MNpPOHWKHOBeHMs WHTepHeTa BO
BCe cpepbl [eATeNIbHOCTU; POCTOM o0b6bema
pblHKa; pas3BUTUEM 3/1EKTPOHHON TOProOB/M
Kak OAHOW M3 COCTaBNAKWWMUX 3/T€KTPOHHOM
kommepuun. B xope wnccneposaHusas ocoboe
BHMMaHMe yJeneHO 3NeKTPOHHOIW Toprosne
NPOAOBONILCTBEHHbIMU ToBapamu. OBGbEKTOM
nccnepgosaHua usbpaHa npoaykuusa kKomna-
HUM «TaindyH-2000», kKoTOopasd npepcTaBrie-
Ha B TPaAWLUWOHHBLIX U WNHTepHeT-MarasnHax.
OueHeHa KOHKypeHTOocnoco6HocTb WHTep-
HeT-Mara3smHoOB MO aACCOPTUMEHTY U LEeHaM Ha
npoAaykuuo kKomMmnaHum «TaligyH-2000». MNpoa-
Ha/In3npoBaHbl N pa3paboTaHbl NpeaoXeHNs
no coBepweHcTBoBaHWW Web-caita komna-
HUM «TalidpyH-2000» Kak BaXXHOT0 MHCTPYMEH-
Ta 9N1eKTPOHHON KOMMepuuun. MNMpegnoxeHHble

Mepbl COOTBETCTBYWT TpeboBaHuaAm B2C n

Abstract

The article covers the state and prospects
of E-commerce developmentworldwide. The
author provides some recommendations on
how to improve the elements of E-commerce
of a trade enterprise. E-commerce is a new
and promising direction of development
of domestic enterprises and must be
considered in marketing strategies. The
rapid developmentof E-commerce invarious
countries of the world is characterized by
the rise in rates of the Internet penetration
in all spheres of life, by growth of the
market, by development of E-trade as one
of the components of electronic commerce.
The study focuses on electronic food trade.
The products of "Typhoon 2000" company
in both traditional and online retailers were
selected as an object of the study. The
author uses the assortment and prices of
these products to assess competitiveness
of online shopping, which allows to analyze
and develop recommendations on improving
the company’s web-site as an important
tool of E-commerce. The proposed action
is consistent with the requirements of B2C
and C2C E-commerce. In order to develop
C2C E-commerce, there was created The
Typhoon 2000 Group in the social network
"VKontakte". The study ofthe Group enabled
to make a profile ofthe company’s customer.
The results of the study prove feasibility

PE3YJIbTAT



TTAYUHbI I

PE3YJIbTAT

OnbliaHckuii A.B.

MCMOJIb3OBAHWE 3/IEKTPOHHON KOMMEPLINI B COBPEMEHHbIX

YCNOBUNAXPA3BNTUA OTEUECTBEHHbLIX KOMMAHUNIA

C2C-3n1eKTpoOHHOW KomMMepuun. C yenbk pas-
BUTMA C2C-3/1EeKTPOHHON KOMMEPLUMK CO3[aHa
rpynna «TandyH-2000» B coumasibHOW ceTwu
«BKOHTaKTe», No pes3ynbTaraMm uUccrenoBaHus
KOTOopoli cdopMupoBaH nNOpTpeT nokynaTte-
na npoAaykumu. Pa3paboTkm M npepsioxeHuns
Hay4yHon paboTbl CBUAETENbCTBYKT O peafb-
HOCTW W MEepPCNeKTUBHOCTU 3INEKTPOHHOI KOM-
Mepumm Kak CcTpaTermyeckoro HanpabsJ/ieHUs
pasBuTMA OTEYeCTBEHHbIX MPeAnpuUATUIA.

Kniouesble c/ioBa: 3/1eKTPOHHAA KOMMepLnsa,

B2C-anektpoHHasa kKommepuunsa, C27anexk-
TPOHHaA KOMMEpPLUWSA, 3/1EeKTPOHHbIA MarasuH,
NpoooBONbLCTBEHHbIEe ToBapbl, Web-calit, co-

umnanbHbIE CETH.

BeBepeHue

CeTb NIHTepHeT AaBsieTCcA 0g4HOW 3 Hanbo-
flee BaXHblIX COBPEMEHHbIX MeXAYHapo4HbIX

UWH( pacTpyKTyp,
BNMSHNE KOTOPOW Ha BCe cpepbl COBPEMEH-

TENNTEKOMMYHUKaUMNOHHbIX

HOoro 6M3Heca o4eBUAHO. Ko/iMyecTBO NOJb-
30BaTtenein ceTm B MUPe MNOCTOAHHO pacTerT.
Mo nokasaTento YpoOBHA MPOHWKHOBEHMUA WH-
TepHeTa B gomoBnageHusa (B % OT UAC/NEHHO-
CTWN HaceneHunna): B BenukobputaHum - 82,5%
HaceneHnsa NoNb3yeTcd CeTblo, 4YTO COCTaB-
naet 51442100 yenosek, B lepmaHnun c ypos-
HEeM MPOHMKHOBEHMUA ceTn 79,1% - 65123800
yesioBeK ABMIAITCA Nosnb3oBatenamum WNHTep-
HeT, BO ®paHunmnm 68,9% HacesieHUa MNosb3y-
eTca ceTblo, 4TOo cocTtaBndeT 44625300 ue-
nosek. B Poccun nonbsosatenamum NHTepHeT
asnawTca 42,8% wnnm 59700000 uvenoBek, B
YkpauHe - 33,7%, uto coctasndet 15300000
yenosek [1]. Pa3BuTne cetum nosnb3oBaTeneil
3/TEKTPOHHBLIX WHMOPMAaLMWOHHbLIX TEXHONO-
TMA NPUBOAUT K CTPEMUTENbHOMY pPasBUTUIO
9N EeKTPOHHOI KOMMEpPLUWN, 4TO, HECOMHEHHO
nogyepkneBaeT akTya/lbHOCTb pacCMOTPeEHUA
npo6rnem ee popMMpoBaAHNA N COBEPLUIEHCT-
BOBaHUSA.

Llenb pa6oThbl

Lenbio pa6oTbl saABnsetca pa3paboTka
NPeasoXeHUn No COBEPLIEHCTBOBAHUID 3/1EK-
TPOHHOW KOMMEPLMM Kak BaXHOIO Hanpase-
HUSI PasBUTUS OTEYECTBEHHbIX NPeanpUaTUii.

and prospective viability of E-commerce as
a strategic direction for the development of
domestic enterprises.

B2C-E-
Commerce; C2C-E-commerce; E-shop; food

Key words: E-commerce;

products; web-site; social network.

PesynbTtatel nccnepgosaHud

M nx obcyxgeHume

B nutepaTypHbiX MCTOYHMKaAX Haubonee
pacnpocTpaHeHHbIM SABASETCA onpejeneHue
CYUW HOCTU MNOHATUS «3/IEKTPOHHAs KOMMEp-
umsa» (OT aHIIMIACKOTO e-commerce) Kak cge-
pbl UM POBOWN 3KOHOMMUKK, BKAKYaKLWEN Bce
hnHaHCOBbIe M TOProBble TpaH3akKuuUn, KOTO-
pble NPOBOAATCA C NOMOLW b KOMMbITEPHbBIX
ceTeii, n 6usHec-npoyecchbl, CBsA3aHHble C
npoBefeHMeM 3TUX TpaH3lakunim [2, 3]. Kanek-
TPOHHOW KOMMEPLWUU OTHOCHAT 3NMEKTPOHHbIE:
AeHbrn, 06MeH WHGoOpMauuei, A[BUXKEHUE
Kanutana, MapKeTWHr, OGaHKWHI, CTpaxoBble
yCnAyru, TOpProBaw v T.4.

dNeKTpoHHasa KoMMepuus aKTMBHO pas-
BMBaeTCHA Kak BO BCEM Mupe, Tak U B YKpaunHe.
Mo ntoram 2011 roga, o6HapogoBaHHbIM Mu-
HuctepcTtBom Toproeaum CLWA, obbem 3nek-
TPOHHOW koMMepuun B CLWA Bbipoc Ha 16,1%
n coctasun 194,3 mnpa. gon. CWA no cpas-
HeHuto ¢ 167,3 mnapa. gon. CWA B 2010 ropy.
YAenbHblli BeC 3/71€KTPOHHONW KOMMEpUUM B
obuweli po3HnyHoW Toproene CLWA pacteT ¢
Kaxgablm rogom: B 2011 rogy coctasunia 4,6%,
a B2010 roay - 4,3% [4]. B F'epmaHun obbem
pPblHKA 3/1EKTPOHHOW KOMMeEpLUUn coctaBnsaeT
okono 36 mnapg. gon. CWA [2]. O6beM pblH-
Ka 9/1eKTPOHHONW kommepuunm Poccum B 2011
rogy coctasun 315 mnpga. py6naei, n3 Kotopbix
80% cocTtaBnAawT nNokynka tosapos, 15% -
onnaTta ycnyr MO6uUAbHOR CBA3U M XUAULLHO-
KOMMYHa/ibHOTO xo03daicTBa [5]. YKpauHCcKui
PbIHOK 3N1E€KTPOHHOW KOMMEpUWU B TeudyeHue
nocnegHnx NATW NeT nokasblBan €XerogHbll
poct Ha ypoBHe 50-60% BHe 3aBUCUMOCTHU
OT MepMaHeHTHbIX 3KOHOMMUYeCcKUx koneba-
Huli. Mpn 3aToOM pbIHOK O06NnajaeT cepbe3HbIM
noteHunanom. O6beM pblHKA 3/TEKTPOHHOW
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KOMMepLunn B YKpauHe cocTaBnseT nopsagka
400-500 mnH. gon. CWA [2].

Cpepgun pa3HoBMaHOCTW BMAOB, Hanpasne-
HUWA, MOLEeneill 3NEeKTPOHHOW KOMMEepUUnN Ha-
néonee pacnpocTpaHeHHbIMKN ABAAKTCA B2B
(6bnsHec kK 6usHecy), B2C (6umusHec Kk noTpebun-
Tenw), C2C (noTpebutenb k notpebutento),
m-commerce (Mo6unbHas TOpProsns).

OCHOBHble XapakTepucTuku, npeumyue-
cTBa M Npo6seMbl 31EKTPOHHOW KOMMEPLUM
[O0CTaTOYHO nNoApo6HO npeacTaBfieHbl B Ha-
y4yHon paboTax B.A. 3apy6bl, M.B. Ky3sHeyo-
Ba, K.M. Cokon, A.M. Tomawesckoro, Il Le-
renuka, M.b. Betep, B.N. Ay6yk, A.[. Boiiko,
O.A. boinko, O.B. MenbHuk n A.C. Leomaliko
[6-9]. B ny6nmkaumax cneynasnctoB M 3KC-
neptoB B ceTn WHTepHeT - J1.b. CamolineH-
KO U MHorux ap. [2, 3, 10]. Ho npakTnyeckue
acnekTbl 3/IEKTPOHHOW KOMMeEpPLUUU UCCNeno-
BaHbl HeAOCTATO4YHO, 4TO O06YC/NOBWUNO LEeNb
Hay4YHOW paboThl.

dNeKTpoHHaa kKoMMepuusa - 6uM3Hec K no-
TpebnuTento UAM 3N1EeKTPOHHAA PO3HMYHAA TOp-
roB/IA MexXAy KOMMNaHWAMU U KOHEeYHbIMWU MOo-
Tpebutenamun BkAw4YaeT cbop uHGpoOpmauum
noTpPebuUTENAaMU; NOKYNKY (PUINYECKNX BeELLEel
MM WNHMPOPMALNOHHBIX/9NEKTPOHHbLIX TOBa-
poB; 4NA MHOPMAaLWOHHbLIX TOBAPOB - NONY-
YeHne 3NEeKTPOHHON ceTbl [2]. OCHOBHbIMMU
npemmyuw,ectBamm B2C-3/1eKTPOHHON KOMMEP-
uMa ona noTpebuTensa ABNAKTCA: OT/aXeHHas
cuctema focCTaBKW B 6GO/IbWIMHCTBE 3N1€KTPOH-
HblX Mara3uHOB; Ha/iMyme cucTeM MNoucka He-
06X0AUMBIX TOBApPOB MW YCAYr; HU3KaA LUeHa.
MpeanpuaTtusa, 3aHMMawWMecs 3NeKTPOHHOIA
KOMMepunehn, 3a CcYeT CHUXEHUSA HEeNnpous-
BOACTBEHHbIX pacxogoB MOTyT NpefnioXuTb
noTpe6uTtento 60s1ee HU3KYK LEHY; WUPOKUNA
acCopTUMEHT TOBapoB. MmMea kKoOMNbOTEp U
poctyn B WHTepHeT, noTpebutenbs opgHoOBpe-
MEHHO UMeeT AOCTYN KO BCEMY aCCOPTUMEHTY
TOBapoB, KOTOpble npegnarakwTca npeanpu-
ATNAMM B ceTu. OQHOBPEMEHHO Cyu,ecTByeT
pag npobnem, cBA3aHHbIX ¢ B2C: npob6nembl
6esonacHocTu. Bmecte ¢ pocTtom 06bemMOB
PbLIHOYHON 3NMEKTPOHHOW KOMMEpPLWKW pacTeT
M KONNYECTBO KOMNbITEPHbLIX NPECTYNHUKOB;
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orpaHnyYeHna npas noTpebuTens; 3HauyuTenb-
HOe KONMYyecTBO HenpodgeccuoHasnoB cpeau
npepnpuatuii, gelicteyrwwmnx B chepe B2C;
BbICOKUA YyPOBEHb HEAOBEPUSA K 3NEKTPOHHOIM
KOMMepuUumn cpegn notpebutenei.
DeKTpoOHHas Kommepuusa notpebutenb-K-
notpe6utento nnm C2C-Toprosas Mexay yacT-
HbIMW WMHOWBUAYYMAMMWU UNN notpebutenamu.
STOT TUN 3/1EKTPOHHOW KOMMEpPUUM XapakTe-
pru3yeTcsa POCTOM 3/1€KTPOHHbLIX PbIHKOB U ce-
TeBbIX aykyumoHoB. C2C umeeT Haumbonbwum
noTteHuman a8 TOro, 4To6bl pa3BuBaTb HOBbIE
PbIHKW. OTOT TWUMN 3/1EKTPOHHON KOMMeEpPUMUK
nmeet Tpu copmbl: 1) aykuuoHbl, Tuna eBay,
4YTO MNO3BONSAET WHTEepPakTMBHO npepnaratb
LLeHy B peanbHOM MacwTabe BpemeHu; 2) oa-
HOpaHroBble cucTtembl, Tuna mogenun Napster
n 6onee nosgHue mogenun obmeHa pgeHer; 3)
06bsAIBIEHME TemMaTUu4yeckux KaTeropuin B nop-
TanbHbiX caliTax Tuna Excite n eWanted [3].
B2C-anek-
TPOHHOW KOMMepuun ABnsAeTca WHTepHeT-

TunuyHelM npeagcTaBuTenem
MarasuH (3NEeKTPOHHbIA UAN OHNAlHOBbLIK Ma-
rasvH) - MNpoOrpamMMHbIA KOMMOJJIEKC, KOTOPbI
no3BonseT npogaBaTb ToBapbl WM YCAYTU
yepe3 MHTepHeT n aBTOMaTn3npoBaTb ynpas-
neHne O6usHec-npoueccamun. ODJIEKTPOHHbIE
Mara3uHol O6bEeAUHAT 3M1EeMEeHTbl MNPAMO-
ro MapkeTuHra v TpagULWOHHOWN TOPrOBAMWU.
OCHOBHbIMMK OTANYUAMUN VNHTEepHeT-mMarasnHa
OT TPaAWUMWOHHOIO HABNAETCA WHTepakTuB-
HOCTb, 60/1bWIOE KOMNYECTBO MHPOPMALUN W©
accopTMMeHTa NPoOAYKLUMN N NEeEPCOHANN3NPO-
BaHHbIi NOAX04 K Kaxaomy nocetutent. Ca-
MbiIM 6O0NbWMNM HeAOCTATKOM 3/1€eKTPOHHbBIX
MarasmHOB AAIBNSETCHA TO, YTO He/Ib38 NOTPO-
raTb TOBapa M OUeHUTb ero BnsyanbHo. O gHa-
KO, 3TOT HEA0CTAaTOK C YCNEeXOM KOMMEHCUPY-
eTca 60/bWMM KONMYECTBOM uUHPOpmMauunm,
KOTOPYIO HE CMOXEeT npefocTaBUTb npogasel,
B TPA4MLUWOHHOM MarasuHe.

OCHOBHbIMU (QYHKUMAMU 3NEKTPOHHOTO
mMarasumHa sBNAeTCcA: npepocTaB/ieHUe Kak
MOXHO 60nee NOSHON MH(popmayunum o npepg-
CTaB/ieHHbIX TOBapax v ycnyrax; npmem v 06-
paboTKka 3aka30B; nepcoHanmsauumsa noceTu-

Tesen; npoBefeHne nnartexein (MpuM ycnosuu
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NOAKIKYEHUA K NSIATEXHON cucTteme), c60p u
aHanns3 cTaTUCTUYECKOW mHopmaymnm.

NH-
TEPHET-TOProBNAM HEBO3MOXHO 6€3 N3yyeHuUs

Co3pgaHne KaueCTBEHHON CcuUCTeMbl

notpebutenein. VIMeHHO nNO3TOMy, TexHuye-
CKMEe BO3MOXHOCTWU 3/IEKTPOHHOIO MarasuHa
OO/KHbBI NpefocTtaBNATb BO3MOXHOCTb [AJA
naeHTUUKauum noceTnutenen M NOAyvYeHuUs
ctatuctukmn [10].

KonnyectBo nonb3oBaTeneidi WHTepHerT
TECHO CBfI3aHO C AO0X04aMu OT 3JIEKTPOHHOIM
kommepuun. CornacHo pgoknagy «Western
Europe B2C E-Comerce Report 2011» ¢ 2009
no 2010 roa goxopn 3NEKTPOHHON KOMMeEpLUUU
Bcthepe B2C B BenukobputaHum yBesnyunsacs
Ha 10%. B 2010 rogy 70% aHrnuMincKkux cemei
perynsapHo BbIXoAunun B WNHTepHeT, B AHBape
2011 ropga noytn 90% onpoWeEeHHbIX NOATBEpP-
OWNUW  NOCTOAHHOE TnocelweHne pasnyHbIX
MHTepHeT-marasnHoB. Bo ®paHumm npubbinb
MHTepHeT-marasnHos ¢ 2009 no 2010 rof Bbl-
pocna 6onee yem Ha 20%, YMCNEHHOCTb OH-
naliH-nokynaTesnein yBenumumnocb Ha 12%. B
HunaepnaHpgax B TeyeHMe aHaNM3MpPOBaAHHOTO
nepnoja KONW4YECTBO OHNalH-nokynaTtene
BbIPpOCNO Ha 7%, cocTtaBuB 6onee 9 M/H. ye-

noBeK. AHasorM4yHbliA nokasaTtenb B McnaHuu

n Ntanum 3a 2010 rog cHusunca [11]. MoxHO

NpeanosioXnUTb, 4YTO CHWXEHUEe nokasaTesniw
CBA3aHO C HEraTMBHbIM B/INSSHUEM MUPOBOTO
hmMHaHCOBOTO Kpusunca.

Mo pgaHHbLIM MeXAyHapoAHOro uccnepo-
BaHna komnaHmm Gfk Hamb6onee akTUBHbLIMMU
OoHNnaliH-nokynatenamun B EBpone aABnswTCA
yexn (53,5%),

(47,8%); B Poccun kaxpgblhi nATbIA nokynaeTt

cnogakn (48%) n cnoBeHLUbl

TOoBapbl B VHTepHeTe; B YKpawHe ycnyramu
MHTepHeT-MarasnHoB
8,5%

cnepoBaHua komnaHum Gemius 3a 2011 rop

NONb3YyKHTCA TO/TbKO

HaceneHuna [12]. Mo pe3ynbTaram wuc-
cCMoOgenuMpoBaH MNOPTPeT cpefHecTaTucTuye-
CKOTO YKpauWHCKOro nokynaTtesnsa B WHTepHe-
Te. 370 KMeBNAHMH (OCHOBHble nokKynaTtenwu
MYXUYUHBbl - 79%, XEeHWMNUHb - MeHee 21%) B
Bo3pacTe oT 26 a0 41 roga (20% nokynok fge-
nawt nwoan ot 42 no 50 net, B 2010 roay - 18
%), KOTOpbIn paboTaeT B opraHumsaumm c 1-5
KoMnbloTepamMmu, onnavymBaeT OHAWH KOMMY-
HasibHble YCNYIM M NOAb3yeTca 6aHKOBCKUMM
ycayramu, naatut B OCHOBHOM 6GaHKOBCKOW
kaptoin (37%) n HannuyHbiMK Kypbepy (30%).
YKpauHubl B MHTepHeT-maradnmHax yauwe Bce-
ro NoKynawT ObITOBYH TEXHWKY, MOOU/bHbIE

TenedoHbl U KOMNbOTepbl (Tabn. 1).

Ta6nuuya 1

PeATWHI ToBapoB, KOTOpble NoKynawTcAa BMHTepHeT-MmarasnHax/
Rating ofgoods, which buy in online store

Ne n/n HanmeHoBaHMe TOBapoB
1. BbiToBasA TexHuka
2. Mo6unbHble Tesied OHBbI
3. KomnboTepsbl
4, KHurn
5. Opexpa
6. doToannapaTtypa
7. ABuna X.a. 6uneTsbl
8. KocmeTunka n napromepusd
9. Bunetbl B KNHOTEATPHI

10. Wrpywkn, ToBapbl Ans getein

2009 roa, %

2011l rop, %

52 56
45 47
39 37
32 31
21 31
27 23
19 21
23 20
16 20
13 13
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MapannenbHo ¢ VHTepHeT-TOproeneli He-
MPOAOBONILCTBEHHLIMU TOBapamMu B YKpauHe

hopmupyetcs
BONbCTBEHHbIMM ToBapamu. lpoBefeHO wuc-

MHTepHeT-TOProBnasa nNpopo-

cnepnoBaHuMe No NPOAYKLWUU TOProBbIX Mapok
«Cok-Xene», «XXenunkKk», «lMMMKHUK-MEHIO» KOM-

AYUHDbIU
PE3YJIbTAT

OCHOBHbIMU Kputepmammn oueHkn WHTep-
HeT-marasvHa SAB/ATCA: aCCOPTUMEHT TOoBa-
pOB; LEeHbl Ha ToBapbl; NosHasa MHpopmauus
0 TOBapax W ycnyrax; cepBucHas nogfepxka;
BbIGOp cnoco60B onnaTbl; CBOEBPEMEHHOCTb
noctasku; Hasurayusa [10].

naHnm «TalicyH-2000» B WMHTepHeT-marasu- KOHKYPEHTOCNOCOBHOCTH MHTepHeT-Ma-
Hax. rasvHoOB BbIOBOPOYHOI COBOKYNHOCTW NpWM uUC-

K BbIGOpOYHOI CcOBOKYNHOCTW WHTepHeT- cnefoBaHMM OLEHEHO MO ABYM BaXHelhwunm
MarasmHoB 6bl10 BKNwo4vyeHo 10 ob6bekToB: 4 KpUTepusasM: TMOMIHOTON accopTUMeHTa npo-
o6bekTa komnaHum «Novus»-«Dream Toun» AYKUUU KOMNaHun «TanidyH-2000» u LeHamu.

(Nel), «JleBobGepexHasi» (Ne2), «Konbue- Mcnonb3ys meton 6annos [13], BbiGpas 10-Tu

Bas, 12» (Ne3), «MannapguHa» (Ne4); mara- 6annbHY WKaNy OUEHKW ANA KaXA0ro noka-
3nHbl «Marennan» (Ne5), «®ypwet» (Ne6),
«PRIVEZEM» (Ne7), «BUKS» (Ne8), «O6xo0-

pa» (Ne9), «MeramapkeT» (Ne 10).

3aTens, MNOJIly4yeHO creaylouiue pesynbTathl
(tabn. 2).

Tabnuua 2

Pe3ynbTaTbl OLLEHKN KOHKYPEH T OCMNOCOOHOCTMU
MHTepHeT-MarasnHoB No meToay 6annos
/ Results ofthe competitiveness ofonline shopping method points

MHTepHeT-MmarasnHu

Nel Ne?2 Ne3 Ne4 Ne 5 Ne 6 Ne 7 Ne 8 Ne9 NelO

Moka3aTtenu

Mpopykumsa TOproBoii mapkun «Cok-xese»
Bna 5 5 5 5 6 6 10 6 10 8,3
bny, 8,5 9,2 9,2 8,5 7,1 9,2 9,1 9,9 10 9,8
Mpoaykunsa TOproBon Mapku «Xesnumk»
Bna 10 10 8 10 8 H/n 6 10 W 8
By 9,1 9,9 9,9 9 8,3 Hn 9,9 10 HM  H/n
MpoayKuns TOProBo Mapku «MUKHUK-MEHK» - 3aKyCKWU
Bna 8,6 8,6 8,6 8,6 10 8,6 H/n 10 10 H/m
Bny, 8,9 9,3 9,3 8,9 9,9 95 H/n 9,7 10 H/n

MpoAykuusa TOProBOil Mapkn «MUKHUK-MEHO» - XY/TbEHbI

Bna 6,7 6,7 6,7 6,7 10 10 10 10 H/V H/N
By 9,5 10 10 9,5 88 9.4 9,4 9,8 H/V H/N
MpumeyaHue: Bna - KOAUYECTBO 6aNIOB NPEANPUATUA MO aCCOPTUMEHTY NPOAYKLUK;

Bnu - konnyectso 6annoB NpeanNpuUATUS MO LeHaM;
H/M - HeT uHpopmauunmn
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Mo pe3ynbTaTtaM OLEHKM KOHKYpPEHTOCMO-
cob6HOCTM nNuAepoM NO acCoOpPTUMEHTY U ue-
HaM Ha nNpoAYKLWK TOProBbiX Mapok «Cok-
xene» n «MUKHUK-MEHI» -
«O6xopa»; nupep-

CKne nos3umumm no npoaykuum TOProBblxX Ma-

3aKycku asnsetcs
MHTepHeT-marasnmH Ne9 -
poK «Xenuk» N «NMUKHUK-MEHI» - XY/NbeHbl
npuHagnexat npeanpusatuio NoB - «BUKS».
Opyrum WHTepHeT MarasuHam BblGOpPOUYHOWA
COBOKYMHOCTMU AJ/14 TOTO, 4TOObLI NPUGAN3NTLCSA
K ngepam, Heo6XO04MMO YyCOBEpPLIEHCTBOBATL
aCCOPTUMEHTHYIO U LLEHOBYI MOJINTUKY.

ans
B HacTosdlwee BpemMA ABMdeTcHd

OcHoBOIf BEeAEHNS 3/1EKTPOHHOIA
KOMMeEpLUUm
Web-caiT.

MockoNbKy 06bLEKTOM WCCNeno-

BaHWs ABNSAETCSA NPOAYKUMA KOMNaHum «Taii-
P yH-2000», Hamn npoaHanMampoBaHbl cogep-
XaHue n CTPYKTypy calita aToil komnaHum [14].

CTpyKkTypa n gn3aiiH caiiTa COOTBETCTBYIT ac-

COPTUMEHTY NPOAYKLMU, KOTOPYI NPOU3BOAUT
M npofgaeTt KoMnaHusi. K OCHOBHbIM 3J/IEMEH-

TaM caiiTa OTHOCMUTCSH: HOBOCTM, akummn, Hawmn

MapKW, KOHTaKTbl, MPOAYKLUSA, COTPYAHUYECT-
BO, NPOM3BOACTBO, MPOABUXEHNE, NHHOBAL NN,
0 kKomMnaHuu, pabota B kKOMnaHuu. Ha cainTe
NPOBOAMTCA aHKeTMpoBaHuUe noTpebuTenei.
CallT nveeT ABe A3bIKOBbIEe BEPCUMN: PYCCKYIO
n aHrnuiickywo. B pasgene «[lpownsBoacTBO»
npepcrtasneH Bugeodunbsm 06 opraHusayumu
M TEXHONOIMW MPOM3BOACTBA MHHOBALMWOHHOIM
NpoAYyKUMM NO COBCTBEHHbIM pa3paboTkam, O
COOTBETCTBMM NPOM3BOACTBA M NPOAYKLUN MeE-
XOYHapoAHbIM cTaHgapTaM kadyectBa, 06 ac-
COPTUMEHTHON MONUTUKE KOMNaHuu. TeopeTu-
yeckne MOJTOXEHUS 3/TeKTPOHHOW KOMMEpPLUUN
W nepepoBOil ONbIT CBUAETENbLCTBYT O TOM,
yto Web-caliT fonxeH coOTBeTCTBOBATb Tpe-

6oBaHnam B2C n C2C mopgeneii (tabn. 3).
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Mepbl no coBepleHcTBOBaHUO Web-canTa komnaHnm «TandgyH-2000»
Measures to improve the Web-site of "Typhoon - 2000"

CooTtBeTcTBUE TPEOOBAHNAM
C2C-3neKTPOHHOW KOMMepL U

CooTBeTCcTBME TpeboBaHUAM
B2C-2/1eKTPOHHOW KOMMeEpPL U

1. YcTaHOBKa NOCTOSAHHON 06paTHOW CBA3M C NO-
TpebuTenAamMu NyTemMm HanaXumBaHWa KPYriocyTou-
HOl 6ecnnaTHOW «ropaYeil AMHUU» N OHNalH-
KOHCYbTauuii.

1. OnpegeneHne oTHOWEHUS NoTpebuTenei K
npPoAyKLMM KOMNAHWKU MyTEM OpraHu3aumy Ha
caiiTe pasgena «0T3bIBbl U MPEASIOKEHUSA».

2. Agantauuun canta gns nonb3oBaTtenen c
OrpaHMUYEHHbLIMU PU3NYECKMUMMN BO3MOXHOCTAMMU
nyTemM HacTPOWKM ayAno-CONPOBOXAEHNA Ha
pa3HblX i3blkaX, BBEAEHUE pexXnuma yBesimyeHus
TekcTa N nM3obpaxeHui.

2. PacwupeHne uenesoii aygutopuun notpebu-
Tenei NpoAyKLUM KOMOAHWW NyTeM CO34aHus
rpynn B pas/IMYHbIX COLMANbHbIX CETAX.

3. Agantauna caiiTa K BO3MOXHOCTSAM MNaHWeT-
HbIX KOMNbIOTEPOB N CMApPTHOHOB.

3. PacwupeHne A3bIKOBOTO grmanasoHa canrta
nyTem co3faHus YKPauHCKOro U HeEMeLKoro Ba-
pUaHTOB.

4. Monynapusauna npoaykKuun KoMnaHum nytem
co3/aHuA Ha caliTe pasgena «9KCnepTbl» C pas-
MEeLW eHNeM HaydHbiX Ny6nnkaunii 0 Noae3HbIX
KayecTBax Npoaykuuu.

4. PacwwnpeHue notpebunTenbCKONn aygntopum
nytem gob6aBneHus pasgena caiita «®aH-cek-
TOp».

TeopeTnueckne MOMOXKEHUSA INEKTPOHHOIA
KOMMeEpLUUN M NepesoBON ONbIT CBUAETENbCT-
BYIOT 0 TOM, 4uTo Web-caliT fonxeH cooTBeT-
cTBoBaTb TpeboBaHuam B2C n C2C mogenei.
aHanus yto Web-

MpoBeAEHHDI nokasan,

calT kKomnaHun «TalidyH-2000» Heob6xoaUMO
yCcOBeplWeHCTBOBAaTb NYTEM BHeApeHUsa npeg-
NOXEHHbIX MEPONPUATUIA.

C uenbw pacwuMpeHusa LuLeneBOR ayau-
B COLUMANbHON ceTun

Topun notpebuteneii
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«BkOHTakTe» Oblla co3gaHa rpynna «Tai-
dbyH-2000» [15].

CounanbHble ceTu (aHrn. Social
Network) - 3aTo MHTepHeT-cooOWeECTBO, KO-
TOpOe OCHOBbIBAETCHA Ha AeTallbHblX CBA3AX
MeXAy BCEMW ee yyaCTHUKaMU. YUYacCTHUKHU
06begNUHAKTCA Ha OCHOBE 0oOWeEero MHTepe-
ca B onpefeneHHolih obnactu. bonbwuHCT-
BO COBPEMEHHbIX COLMANIbHbIX CeTell ume-
0T Beb6-nnaTtdopmy n cogepxaTt pa3/inyHble
nyTn A4NS B3aMMOLEeCTBUSA Nosb3oBaTene,
Takme kak 610rm, AUCKYCCUOHHbIE Tpynnbl,
nogkacTbl, pPenTUHIN, BUAEO, 4YaTbl U Ap.
Fpynna - oTKpbiTa, TO €CTb KaXAblihi xena-
OWKNin MOXeT cTaTb ee YYaCTHUKOM W Npwu-
HATb yyacTue B onpoce.

Llenb co3pgaHua rpynnbl «TakdyH-2000»
cocTosifla B BbISBNEHUW KOAM4yecTBa MNOMb-
3oBaTtefnen counasnbHON ceTun «BKOHTaKkTe»,
KOTOpble 3HAKOMbl C NPOAYKUMEN KOMNaHWUW.
FnaBHaa cTpaHuua rpynnbl coAepXuTt (puc.
1) cnepyouwmne anemeHTbl: KpaTkoe onuca-
HVe [eATeNbHOCTM KOMMaHWMW; acCOPTUMEHT
NPOAYKLUMMN; KONMNYECTBO YYACTHWUKOB TPyNnbl;
poTorpapmmnm nNpoayKLUUM; ONPOC YYaCTHUKOB
rpynnbl N0 akTyanbHbIM BONpocam; A0roTun
KOMNaHuu.

B onpoce B TeueHue Hepenum nNPUHANO
yyactne 86 uenosek, M3 HUX C MNpoayKuuei
KoMnaHuym 6blnnM 3HakKoMbl 36 4yenosek, 4TO
coctaBnaet 41,9%, 50 uyenosek mnu 58,1%
C nmpoAaykuuei KOMnaHuWuM 3HAKOMbl He O6biawu.
OnpepeneHo, 4To nokynatensamMmu nNpoaykKuuu
«TaligpyH-2000» dABNAKTCA MONOAbIe JHOA4MN
(KeHWnHbl - 48 %, MyX4nHbl - 52 %) B BO3-
pacte 18-24 ropga, CTygeHTbl y4ebHbIX 3aBe-
OeHNAX pa3HblX YPOBHEN akkpeguTauuu unu
npepcraBsutTenn paboTakwlWein MOIOAEXMN TO-
pofa XapbkoBa, KOTOpPble AB/AKTCA aKTUBHbI-
MW nonb3oBatenamu NHTepHeT.

Co3pgaHue rpynnbl B cOLManbHON ceTn wu
npoBefeHnMa onpoca SABASAETCA onpefesieH-
HbIM  Hay4YHbIM 3KCNEepPUMEHTOM, KOTOPbIW
cBUpeTeNnbCTBYeT 0 TOM, YTO KOMNaHua «Tai-
pyH-2000», kak u nwbas gpyras KomnaHus,
cob6CTBEHHbIX

C nNoMOLULbtO nccnepnoBaHuii

B CoUManbHbIX CeTAX CMOXeT onpefenuntb

Hﬂy‘-IHbI n
pe3ynbTarT

OCHOBHble XapaKTepUCTUKM TpagULUOHHbBIX
nokynateneih wun WHTepHeT-nokynatenei. A
Takxe TpeboBaHUA K NPOAYKUUN N UX DUHAH-
COBble BO3MOXHOCTM, CMOXET YyCTaHOBUTb C
nokynartenamMmm o6paTHY CBA3b, YTO MOXeET
MONOXUTE/IbHO NOBNAUAET Ha 3P PEKTUBHOCTb
0eATe/NbHOCTU B HacTodwee BpemMsa W B A0/-
rOCpOYHOI nepcrnekTuBe.

3aknw4yeHne. IDNeKTPOHHaaA KoMMepuus
ABNAETCA HOBbIM M NEPCNeKTUBHbLIM Hanpasne-
HMEeM pa3BUTWA OTEYEeCTBEHHbIX NpeAnpuaATui
m ee Heob6xoaAMMO 0653aTeNbHO yyYnTbiBaTb B
MapKeTUHIoOBbIX cTpaTernax. CtpemMuTtenbHoe
pasBuTue 3NEeKTPOHHOW KOMMeEpPLUUN B pasiny-
HblX CTpaHax Mupa xapakTepusyetcs pPOCTOM
nokaszaTtenein NPOHWKHOBeHUA WHTepHeTa BO
BCce cdepbl AeATeNbHOCTW; pocToM obbema
pblHKa; pa3BUTUEM 3/1EKTPOHHON TOProOBM
KaKk OAHOW M3 COCTaBNAKWWMUX 3/TEKTPOHHOM
kommepuun. B xope wnccneposaHusa ocoboe
BHMMaHMe yaeneHO 3NeKTPOHHOIW Toprosne
NPOAOBONILCTBEHHbBIMK ToBapamu. O6BLEKTOM
nccnegosaHna usbpaHa npoaykuusa kKomna-
HUM «TaindyH-2000», koTopasd npepcTaBrie-
Ha B TPaAWLUWOHHBLIX U WNHTepHeT-MmarasnHax.
OueHeHa KOHKypeHTOCnoco6HocTb WHTep-
HeT-Mara3smHoOB MO aACCOPTUMEHTY U LEeHaM Ha
npoaykuuto komnaHum «TalidyH-2000». Mpoa-
Ha/in3npoBaHbl N pa3paboTaHbl NpeaioXeHNs
no cosepweHcTBOBaHnto Web-cainTta komna-
HUM «TaigpyH-2000» Kak BaXXHOT0O MHCTPYMEH-
Ta 9/1eKTPOHHON KOMMepuun. NMpepnoxeHHble
Mepbl COOTBETCTBYKWT TpeboBaHuam B2C wu
C2C-3n1eKTpOHHOW KomMepuun. C yenbto pas-
BUTMA C2C-3/1eKTPOHHO KOMMEPLUMK CO3[aHa
rpynna «TandyH-2000» B coumasibHOW ceTwu
«BKOHTaKTe», No pe3ynbTaraMm MUcCC/e[o0BaHuA
KOTOpol cdopMupoBaH nNoOpTpeT nokynarte-
na npoAaykuuun. Pa3paboTkym U NpefnoxeHus
Hay4yHon paboTbl CBMAETENbCTBYKT O peafb-
HOCTM W NEepPCNeKTUBHOCTN 3INEKTPOHHOIW KOM-
Mepuumn Kak cTpaTermyeckoro HanpasJ/ieHUS
pasBuTMA OTEYeCTBEHHbIX NPeAnpuUATUNA.
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