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AHHoTauun. Pazputue couuanbHbIX ceTeif W BceoOwWwas UHU(pPOBU3ALMUS MPUBENH K
TIOBCEMECTHBIM H3MEHEHHUSIM B OOILecTBe U BeeX chepax AesTeNbHOCTH, B TOM YHCIE
U B Typu3me. PocT nonymsipHocTH HHPOPMALHOHHBIX TUIATPOPM, COOSPIKALLHX KOH-
TEHT, CO31aBAEMBIH NYTELIECTBEHHUKAMH, ONPEIeNH BEKTOP HAYYHBIX HCCIIEN0OBa-
HUH B CTOPOHY ITIaBEHCTBYIOILEH POJIH COLHMANBHBIX CeTel Ha STale mnpolecca rnia-
HUPOBaHUs MyTeWecTBUH. YCHIeHHe BO3OCHCTBUSA COLMANbHBIX CeTeil B KauecTBe
OCHOBHOI'® HMCTOYHHMKA TYPHCTHUYECKOH HH(OpPMaLHH 00YCIIaBJIHBACT TYPHCTCKYH
JIOKALIHKO, MECTO W THI nposkuBaHus. Kak npaBuno, BIOOP NOTEHLUMANbHBIX TYpH-
CTOB OMNPEIeNSItOT HHTepeCHbIE HCTOPUH, KPacOUHBIe Mei3aku, OT3hIBbI, copMHUpo-
BaHHO€ OOLUECTBEHHOEe MHEHHE W MPOYHi KOHTEHT, TPaHCIHPYEMBbI B CETH MOMNb30-
BaTeJsaMH. B cTaThe OnpenesneHa posb coLHalbHbIX ceTell (travel-0noros, Gopymos)
B COBPeMEHHOM 001ecTBe. [I0oKka3aHo, YTO COLUAIbHBIE CETH MPHUILIH HA CMEHY Ty-
parentaMm, GPS — MHOrouMCNIeHHBIM KapTaM W MyTEBOAUTENAM, a JeHTa B Instagram
— (hotoanbboMy. ABTOpBI A€NaloT BHIBOI, UTO COBPEMEHHbIE MYyTEIIECTBUSA MOJTHO-
CTBKO MEPELITH B UH(PPOBYIO CPeAy H TENEPb MOYTH HEBO3MOMXKHO NMPEACTABHTD MO~
e30Ky 0€3 MOCTOB B COLHANBHBIX CETAX U OCKOHEYHOrO MOTOKA PEKOMEHAALMI B
koMMeHTapusx. Ocoboe BHUMaHUe B CTaTbe yaensercsa ponu Instagram B COBpeMeH-
HOM Pa3BUTHH TYpPHU3Ma, B TOM HHCJe U HEraTHUBHBIM aCMEKTaM, OKa3blBaIOLUUM T'y-
OHTENBbHOE BIIMAHHE HA OTPACIb.
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Abstract, The development of social networks and universal digitalization have led
to widespread changes in society and in all spheres of activity, including tourism.
The growing popularity of information platforms containing content created by trav-
elers has determined the vector of scientific research towards the dominant role of
social networks at the stage of the travel planning process. The increased impact of
social networks as the main source of tourist information determines the tourist loca-
tion, place and type of residence. As a rule, the choice of potential tourists is deter-
mined by interesting stories, colorful landscapes, reviews, formed public opinion and
other content broadcast on the network by users. The article defines the role of social
networks (travel blogs, forums) in modern society. It i1s shown that social networks
have replaced travel agents, GPS-numerous maps and guidebooks, and the Instagram
feed — a photo album. The authors conclude that modern travel has completely
moved to the digital environment and now it is almost impossible to imagine a trip
without posts on social networks and an endless stream of recommendations in the
comments. The article pays special attention to the role of Instagram in the modemn
development of tourism, including negative aspects that have a disastrous impact on
the industry.
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Beenenue. [langemus 2020 roma crana
HCIBITAHHEM U1 BCEX cep 4enoBeHecKon
’KM3HH, ©OcodeHHO A Typusma. Ilo
NpPOTHO3aM  AHAJHUTHKOB, BOCCTAHOBJICHHE
VPOBHS TYPUCTCKHUX mnoTokoB 2019 roma
MOKHO OKHIAThb HE paHblue, 4em B 2023-
2024 romax, u BO MHOrom Oynmer
OMpeAENATLC PACHPOCTPAHEHHEM BAKLIUH OT
COVID-19 Bo BceM Mupe.

Cornacie otuery UNCTAD, mpen-
CTABJIEHHOMY COBMECTHO cO BcemupHOi Ty-
puctckoii opranuzauueii OOH (UNWTO),
MEXKIYHAPOOHBIA TYPH3M H COIPSXKEHHbIE C
HHM CeKTOpa SKOHOMHKH IMOHECIH Y6blTKH B
pazmepe 2,4 TpumiuoHa gofuapos CIIA B
2020 rogy H3-3a MpsIMbIX U KOCBEHHBIX MO-
CNEACTBUH PE3KOTO COKPALUEHHS YHCIIA MEX-

OyHapoIHbeIX Typuctob. [Ipu 5TOM MHpOBBIE
NOTePH Ul 3KOHOMHKH OT Kpaxa TypHUCTHYE-
ckoil otpacau B 2020-202]1 romax ¢OCTaBsT
4,8 TPUNIHOHA OOJIapOB.

[To oueHKaM CMNeUHaTUCTOB B OOMb-
IIMHCTBE Pa3BUTBIX CTPAH MO NMpHYHHE DOJIee
BBICOKHUX TeMIIOB BakUuHauuu or COVID-19
NMOTepH OT TYpPU3Ma CHUXKAKOTCS. ACHMMeET-
pHUS BHEIpEHHs BaKLMH YCUITUBAET 3KOHOMHU-
YECKHH yaap, HAHECEHHBIH TYPU3MY B Pa3BU-
BAKOLLHUXCSA CTPaHax, MOCKOAbKY H4 HHUX MO-
KT MPUXOOUThCs Ao 60% norepb MUPOBOTO
BBII (Global Economy..., 2021).

KapanTuHHBIE MEpPBI H OrpaHU4UTENb-
HbI€ 3ampeThl Ha MyTeLIeCTBUSA, KOTOphle Obl-
71 BBEIEHBI BO MHOTHMX CTpaHax Mupa, ody-
CIOBHJIH KAPAHHATBHYK  TPaHC(HOPMALIHIO
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CTpaTertil MPOABHMKEHHS TYPH3Ma B PA3HBIX
CTPAHAX, 4YTO NPHBEIO K COKPALUEHHH HJIH
TIOJIHOMY OTCYTCTBHIO TAKHX, B MPOILJIOM MO-
NyJAPHBIX ~ MEPONMpPUATHH, Kak  OH3Hec-
BCTpE4H, pPeKjaMHble H npecc-Typsl (Kak ko-
poHaBupyc..., 2020). ITannemus 3amana Ho-
BbIE HanpaBJeHHUA U TpeHOsl B chepe Typus-
Ma, OH3Hec-Momeny, YCHUJIHMBLIHE POJib COLU-
aNbHBIX CETeH.

IHenblo HCCIENOBAHHA ABIAETCA H3Y-
YEeHHE POJIM COLMANbHBIX CeTeil B COBpeMeH-
HOM OOLIeCTBE U CTeNeHH UX BO3OeHCTBUA Ha
TYPUCTCKYH HHAYCTPHIO.

MaTtepuansl H MeTOoabl
HCCMeJOBAHHS. 2TOXa COLMaJbHBIX CeTeil
OTpeleNniiia BO3pacTaloLIyd pojib HHTepHETa
H ero TpaHCHOPMALMIO H3  CPEACTBa
MaccoBoH  HH(pOpMaLHMH B MIATHOPMY,
MO3BOJAKWYK o0ecrneyuBaTh nepemaiyy H
TPaHCIALUMIO HH(MOPMALIMOHHBEIX TOTOKOB €
LIEJIbIO COTpyOHHMYECTBA M 0ODMeHa
HHpOpMaLHel, B TOM HHCIE B CHCTEME
KOMMyHHKauuu Mexay B2B, B2C, B2G, C2C
(Kietzmann, Hermkens, McCarthy, &
Silvestre, 2011; Li & Wang, 2011; Leung,
Law, Hoof & Buhalis, 2013; Falk, Hagsten,
2021; boromaszosa, Kiumopa, AHoOMpHesa,
2019; Vishnevskaya, Klimova, Slinkova &
Glumova, 2017).

AHAINTHYECKHE HCCIIENOBAHUA B IMOJI-
HOH Mepe MmoATBepKHarT (PakT yCUNIEHHA po-
JIU COLMANbHBIX CeTel B JKH3HH COBPEMEHHO-
ro uyenoseka (MccnenoBanue: TypuCTHue-
ckue. .., 2019; JKusne B 3noxy..., 2018). Oxa-
3bIBas CYLIECTBEHHOE BJHIHHME Ha CHCTEMY
TYPU3Ma, COLMAJbHbIE CETH LUUPOKO HCIOMb-
3VIOTCA TMYTELIECTBEHHHKAMH I [TOMCKA,
OpraHH3aLiy, OOMEHA W NMyOJHKALHH CBOHX
HCTOpUIl U BrHeuYaT/JeHUIl O Moes3dkax uepes
onmorn u Mukpodnoru (Twitter), oHmafH-
coodlecTsa (Facebook, RenRen H
TripAdvisor), caiitel odmena meauna (Flickr,
Pinterest, Vimeo, Foursquare u YouTube),
caiiTel couManbHbIx 3aknagok (Delicious),
MPOEKThI OOMEHA 3HAHHAMH H HOPMHPOBAHHS
TypucTH4yeckux mnyresonuteneii (Wikitravel,
Wikivoyage), a Tak:ke Opyrue MHCTPYMEHTbI
IJI1 COBMECTHO# padoThL.

[Tpu 3TOM nonp3oBarenel COLHAIbHBIX
CeTel ClenyeT pacCMaTpHBATh HE TOIBKO KaK

YYaCTHUKOB, odecneuHBaroLINX
CaMOMpe3eHTALIHIO H npeacTaBleHHe
TYPHCTCKOH  TePPUTOPHHM, HO H KAk
HEMOCPENCTBEHHBIX YHaCTHHKOB-

Npou3BoauTeneil BreyatneHUHd. B  naHHOM
KOHTEKCTe LUHPpPOBbIe TEXHONOTMH U MeaHa
ABJISIKOTCS CBOEOOpa3HBIM CrocodoM
CaMOBBIPAXKEHUsI, KOrJa Yy [MOIb30BaTeNeH
COLIMANBHBIX CETEH MPOLECC CaMOBOCIIPUSITHUS
U caMOHAEHTH(HKALMH, o0LLeHHs
OCYLIECTBIIASTCS NOCPEACTBOM
KOMMYHHKALIHOHHBIX TeXHONOTHH. ITponeccel
BEIOODOYHONH KOMMYHHKalUUM, a HMEHHO,
B3I Ha OOBEKTH C TO3HUUH JpPYrUX
NONIb30OBATENEH, MOAMEHSAET BOCIPUATHE U
NPUBOOUT K MNOIy4eHURO HHGOpPMaLHH U
MHPa ¢ UX TOUKH 3PEHUS.

[Tonb3oBaTeNnbCKUH  KOHTEHT, B TOM
YHCNIE BO3MOXKHOCTb JenuThes ¢ororpadus-
MH, BU€O U KOMMEHTAPUSAMH ¢ APYTHMH 4H-
TaTeMsIMH, MOATBEPKIAIOT CMOCOOHOCTh CO-
UMaNbHBIX CeTeH MpPUBIEKAThH MMOTEHLHAMb-
HBIX KJIHEHTOB H TOCTEH, YBEJIHYHBATb HX
npucyrcTeue B MHTEpHETE, NPUBOAS K POCTY
OOXOOOB TYPUCTHYECKMX M TOCTHHHYHBIX
koMnaHuil. Ilepuon wH30nAUUM ONpenenun
3HAYHTEJIBHBII POCT HHTEPECA K COLMATIBbHBIM
CeTsIM, AKTHBHOMY MPOBEIEHHK) BHAEOKOH-
¢depenuuit 8 ZOOM u B SKYPE.

HayuHble uccnenoBaHua U HUX aHaANH3
WK CTPUPYIOT YCUIIEHHE BIIUSHHS COLIHAJb-
HBIX CETEH HA NPOLECC YIPABIEHHS KIIHEHT-
CKHMM OTHOLICHMSAMH. 3TO CTaNo BO3MOXKHO
Onarogaps YHHKanbHOH CHMOCOOHOCTH NpH-
BIIEY€HHs] KIIMEHTOB Ha OCHOBE MOJAPOOHOro,
LEJICHATIPABJIEHHOT O KOHTEHTA, CO31aBaeMoro
YYACTHUKAMH, TOCPEICTBOM  COLIMANbHBIX
B3aMMOACHCTBUN U YIEPIKaHUA KIHEHTOB.

CounanbHble CeTH, NPENOCTABIAA Ty-
PUCTCKUM OPraHU3alHAM OeCIpeLeaeHTHbIe
BO3MOKHOCTH, OpPHEHTUPOBAaHbl Ha BbLISBIE-
HHUe TOTPeOUTENbCKUX TMpednouTeHuil ¢ Le-
JBK) HE3aME[UIHTEJBHOIO PEarupoBaHUs HA
Hux (Dellarocas, 2003). Kommentapuu B OH-
naffH-coolLIecTBaX MO3BONSAIOT KOMITAHHAM
UHAYCTPHUU FOCTENPUHUMCTBA BBIABIATL CHUIb-
HbI€ U CNadble CTOPOHBI KaK B CBOSH JeATeNb-
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HOCTH, TaK H KOHKYPeHTOB. B cBsszu ¢ 3Toi
OBICTPO pacTylueHd TeHIeHUHeH W MOTeHLH-
aNbHBIMH TPEHMYIIECTBaMH, KOTOPbIE MOTYT
NpemIoKUTh COLMaJbHble CETH MHOTOYHC-
JIEHHBIM TOCTHHHYHBIM H TYPHCTHYECKHM
KOMITAHHAM, HAaOIIJAeTCAd MHTEerpauus MpH-
JOKEHUH CcOLHaJbHBIX ceTell B Beb-caiiTbl
ONA yAYULUEHHs MOHCKa HH(pOpMALUU O My-
TemecTBUsAX KIMHeHTOB (Fuchs, Scholochov &
Hopken, 2009; Cox, Burgess, Sellitto & Buul-
tjens, 2009).

Pe3yibTaThl HCCIEAOBAHHA H HX 00-
cyxaenne, CTeneHb BJIHAHHS COLIHAJIBHBIX
ceTeill Ha TypHU3M LENeceODpPa3sHO PaceMOT-
PeTb KaK ¢ MO3ULHI MpOU3BOAMTENEH YCIyT,
Tak U norpedureneil.

TyponepaTopbl B MHpe COLHAJbHBIX
ceTei

Coral travel
Pegas Touristik
Anex Tour
Club Med
Intourist

TUI Russia&CIs
Sunmar

Tez Tour
Mouzenidis

Bogoxoa

3
;

¥

Hccnenosanue MPOEKTa Travel
Marketing u cepBHCa aHAJIHTHKH COLIHAJIBHBIX
ceteit LiveDune, npoBeneHHOe Ha oCHOBe 0o-
7iee COTHHU aKKayHTOB KPYIHBIX Typornepato-
pos Poccuy, npencrasnenHsx B Equnom de-
JIepaJbHOM PEEecTpe TypOnepaTopoB, B pas-
JTUYHBIX cOUUaNbHBIX ceTax (133 akkayHTa B
Instagram, Facebook, BKouTtakte, OnHoknac-
cauku, Twitter, YouTube), mo3BOAMIO Bbl-
SIBUTb MONYJSIPHbIE MIATHOPMBI, HCMOJIB3YeE-
MBI TpPH MPOIABHKEHUH TYpPOIMEpaTOpamH,
YacToTy U coaepykaHHe MyONHKYeMOro KOH-
TeHTa, CHOCOOBl BOBIIEYEHHS ayIHTOPHH
(puc. 1) (Mccnenosanue poiHKa. .., 2020).

PesynbTathl uccnemoBaHUS MO3BONHUIU
chopMupoBath TOM-10 Typomeparopos o
KQIIMYECTBY MOIIMHCYHKOB, a TAKXKE pacrpe-
OeNEHHE ayIUTOPHH MEXKAY MIaTGopMamMH.

BroutaxTe
Instagram

Facehoak

OAHOKNICCHUKM

Youtube

;
;

Puc. 1. Pacnpeoerenue noonucuuroe 8 TOII-10 coyuaisiuix cemeit
myponepamopos (Hccredoeanue potnia.... 2020)
Fig. 1. Distribution of subscribers in the TOP 10 social networks
of tour operators (Market Research..., 2020)

Pacnpenenenne noanHuc4HKOB B peil-
THHIE COLIHAJIBHBIX CETeH XapakTePH3YET Cy-
LIecTBeHHOe npeoOnajaHue Instagram, manee
cnenyior BKontakte u Facebook, cooTmet-
CTBEHHO Ha BTOPOM H TPETbEM MECTE.

OnHOBpeMEHHOE MPUCYTCTBHE TYpOIle-
pPaTOpOB B COLMAJBHBIX CETAX OTpa)kaeT cje-
OYIOLYIO KapTHHY

- 10% xOMNaHHHi MMEET AaKKayHThI B 3
COLIHAJIBHBIX CETSIX;

- 13% npencraBnaensl Ha 6 nuardop-
Max,

- 20% TyponepaTopoB UMeKOT 8 — 9 ak-
KayHTOB, B TOM 4Hcle 3a0polueHHble Mpogu-
mu B XK, Flickr, RuTube, xotoprie ckopee
HETATHBHO BJIMAKOT Ha HX OGI_Hﬂﬁ HMHIK B
HHTEpHETE,

- 46% koMnaHuit — B 4 — 5 COLIMANBbHBIX
cetsix (puc. 2).
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® ] aKKaynTa
® 3 aKkaynTa
# | akxaynTa
® 5 aKKaynTon
8 6 aKKaynTOR
# 7 aKKaynion
% 8 aKKayHTOn
# 9 aKKaynToB

Puc. 2. pucymemeue myponepamopos 8 HeCKOAbKUX COUUATOHBIX CEMAX
Fig. 2. The presence of tour operators in several social networks

B kauecTBe KOMMAHHUI-IHAEPOB, Npen- Takue, kak TUL PEGAS Touristik, ANEX

CTaBJeHHBIX Ha pa3JM4YHBIX IUIaThopMax ¢ Tour, Coral Travel, TEZ TOUR (puc. 3).
MaKCHMaJIbHbIM NPUCYTCTBUEM, OTMpeIeNieHbI

.,

Puc. 3. Typonepamopst ¢ MAKCUMATOHBIN RPUCYIICIIBUEM 8 COUUATBHBIX CEMAX
Fig. 3. Tour operators with the maxinum presence in social networks
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be3ycnoBHO, CaMbIMH  MOMYJISIPHBIMH
COLIMAJIBHBIMH CETAMH Y TYPONEPATOPOB fAB-
naotes  Facebook, Instagram, BKoHTakTe.
Typormnepatopbl ¢ MaKCHMabHBIM YHCJIOM aK-
kayHTOB Tarke ucnonesyror AOK, Annexc
Hzen, Telegram, TikTok, Flickr, RuTube.
[Tpu 5TOM Bce KOMMaHWH UMEIOT aKKayHTHI B
Facebook, 29 u3 30 uccrenyeMbIX Typornepa-
TOpOB mnpexactasieHsl B Instagram, a 28 - B
BKonTakte. Ure kacaeTcst OCTalbHBIX IUIAT-
¢opM, To ccbinku Ha YouTube ykasaHbl Ha
caiitax 21 Typoneparopa, Ha OOHOKJIAaCCHUKH

y 12496

Wit pe

B YouTube J 39296

]

u Twitter — 14 xkomnanuii, Telegram — 9, SIn-
nexc Mzen — 7, AOK - 4, TikTok, Flickr,
RuTube — 1.

HccnepoBaHue BOMPOCOB  MOJb30OBa-
TEIBbCKOIQO KOHTCHTA H MAKCHMAJIBHOI'O I'IpH-
POCTa AyAUTOPHUH TOATBEPKAAET Oe3yCIOB-
HOe NMUaepcTBo Instagram Kak Mo KOMMYECTBY,
TaKk U MPHUPOCTY MOAMHUCUUKOB — 41,15%, a
Takxke Facebook (14,92%), BKonTakTe
(8,13%), YouTube (3,36%), OnHOKIACCHUKH
(0,88%). 3a uckmouenuem Twitter (-0,63%)
(puc. 4).

1702078

0 00000
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Puc. 4. IToav3oeameabckuit KORMEHM COUUATBHBIX CEMEll MYPOREPAmopos
Fig. 4. User content of tour operators' social networks

IIoTpeOHTENH TYPHCTCKHX YCJIYT H
COLIHAJIbHDIE CeTH

[lonyaspHOCTe  COLMANbHLIX  ceTel
ornpeaenuia rnoseieHHe OONBIIOTO YUCTa Te-
MATHYECKHX TYPHCTHYECKHX COOOIIECTB H
OJIOrOBBIX MIAT(HOPM, HTO MO3BOJSAET TypH-
CTaM HaxOOWTb €JWHOMBILIIEHHUKOB, 3HaKO-
MHTbCS, OOMEHHBATLCS BIEYATJIEHUAMH, MMO-
MOTATh JPYT OAPYTY MPH BBIOOPE HANPaBJIEHHS
noe3nku. Cpenn Haudonee KPynHbIX H NOMy-
JAPHBIX COLMAJBHBIX CeTeH AJNA TYPHUCTOB H
MyTELIeCTBEHHHUKOB, KOTOpBIe Jal0T BO3MOK-
HOCTb OOLUEHHs, MPEACTABIEHHA U MPOCMOT-
pa $OTOOTUETOB, KAPT IyTELIECTBHI, Y4aCTHA
B TeMaTHYeCKHX [PYMNMax M MoLaroBoro nia-

HUPOBaHUsA nyTewecTsuii — Enjourney.ru,
Turbina.ru, TourQut ru, Tripster.ru,
Tourister.ru, Tripadvisor.ru, Poezdochka.com,
80days.me.

bykBanbHO MATH-AECATH JI€T HAa3ad Bhl-
Oop myTewiecTBust ObLT CBsA3aH ¢ HEQOXOAH-
MOCTBIO B3aUMOOEHCTBUS ¢ TypareHToMm. B
HacTosllee BpeMsl B MPAMON 30HE MX KOHKY-
PEHLMH HaxoAsTcs OJOrephl, KOTOpble pac-
CKa3bIBAOT O CBOEM OTABIXE H OTMEYANT B
KOMMEHTAPHUAX JIOKAUUH U151 MOCELIEeHHUS.

CouunanbHple CETH XOPOLIO MOATEPHKH-
BAXOT  HAINPABIEHUS ANl NYTELIECTBHIA.
Hanpumep, 6nor-1yp «Poccus — ¢TpaHa Bo3-
MOKHOCTEH», OXBaTBIBAOIWMUA 15 peruoHoB

4
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(Kamuatckuit kpaii, Pecnydnuka Komu, Ka-
pesus, Mopnosus, Teiea, Pecniybnuka Antai,
Amano-Heneuxuii aeToHOMHBIH okpyr, Cepa-
cronoab, YensOuHckas, MarajaHckas, Hos-
roponckas, Camapckas u Kypcekas odnacry,
IMepmckuii u KpacHospckuii kpaii), OpHeHTH-
pOBaH Ha MOBLILIEHHE HHTEpeca K BHYTPEH-
HeMy Typu3My Oaroiaps COLHAaNbHbIM CETAM
H HOBbIM MeaHa. B pamkax npoekra BocTpe-
OOBaHHBIE pOCCHICKHE ONOrephl, a TAaKKe
¢uHanucTel mpoekta «TonbJIOI™ mnokasbi-
BAIOT JIOKALMH, KOTOpbIE POCCHSHE penko
BpIOMpaOT Ans nytewectBuil (Kak couce-
TH.. ., 2021).

OcHOBHas 3ama4a NpoeKkTa — paspyLIuTb
CTEPEOTHUIEl O PperHoHax, coenaB WX TMpHBJe-
KaTeJbHBIMH TYPHCTCKHMH OECTHHALIMAMH, €
MOMOILIBK)  COBPEMEHHBIX  HHCTPYMEHTOB.
[Tpoekt «TonBJIOI», peanusyeMblii B paM-
kax (enepanpHoro mnpoekra «CoLHanbHbIE
MUQTH A7 KKAOrO» HALMOHATBHOIO IMPO-
exta «OOpaszoBaHue», npeaycMaTpHBaeT ody-
yeHue 40 TbicAY HAUMHAKIIMUX OJ0repos, Ko-
TOpbI€ PacCKaXkyT O HOCTONpPHMEYaTeNbHO-
CTAX PErHOHOB NMOHATHBIM ISl MOJIB30OBATE-
JIEH COLIHAJIBHBIX CETEH A3BIKOM.

CBOEeBpPEMEHHOCTb MPOEKTa M €rc BOC-
TpeCOBaHHOCTL OOYCTIOBIEHBI Te€M, UTO IJIA
MOb30BATENEH COUHANBHBIX CETeH, OCOOEHHO
NPEICTABHTENIEH HOBOIO MOKOJEHHs, IPOLECC
BOCMPHUATHS UHPOPMALUH W3 TpaIULHCOHHBIX
KaHaJOB KOMMYHHKALUH SBIATCA 3aTPydHH-
TenbHbIM. [IpeononeHue noaodHbxX HaprepoB
BO3MOXKHO NYTEM JAOHECeHHs HHpOpMaLUH
onorepaMu ¢  BOBJeueHHeM  Instagram,
TikTok u gpyrux nmiowanok. B 3Toii cBsizu
HHQIIOEHCEepaM ¢ MHJIJTHOHHOH ayaHTOpHEH
OTBOAUTCA Ocodasg pofib B MONYIAPH3ALMH
BHYTPEHHETro TypHU3Ma.

B uenoM B cucTeMe B3aUMOOEHCTBUA
NOJB30BaTeNe U COLHABHBIX ceTell ocobas
pone oTBOAMTCs Instagram. 3anyiueHHbI B
2010 rogy cepBuC chopMHUpOBaa YHHUKAIbHOE
B CBOEM poIe TeUYeHHeE, BJIUSIOLIee Ha BKYCHI,
MPEanOUTEHHs, BPEMANPENPOBOKACHHE JIKO-
neii, onpeneaus raodaNbHBIE MPEACTABIEHHS
O MpPEeKpacHOM, I'le Ba’KHAa 5CTETHKa, NpHUBJe-
KaTeNbHOCTh M SMOLMOHAJNbHAA COCTaBJA-
was. I naBHbIA TpeHA — BCe AOKHO OBbITh

cynep «uHeTarpamOiy, OTpaskarluHi MaKCH-
MAJIBHYK) CTENeHb 3CTETHYHOCTH U GoTore-
HUYHOCTH and nyOnukauuii ¢ortorpaduii B
Instagram ¥ nonydeHHs NaiKoOB.

AHaJH3 TNONb30BATENbCKOIO KOHTEHTA
Instagram cBUIETENBCTBYET 0O YCHIEHHH
BJMSHHUS COLHANbHON CETH U BOBIEUEHHOCTH
nonb3zopareneil: tak, 8 CIIOA B 2016 roay
Opl10 32 TMpOUEHTa B3POCHBIX  OHIAMH-
nonp3obareneli, B  Hunepnanpax 3.2
MHJUTMOHA TONb30BaTeNed, U3 KOTOpbIX 1,5

MUJUTHOHA ABIAIOTCA €KeIHEBHBIMU
nocerureasivu (Boy, Uitermark, 2017).
DeHOMEHATbHAs NONyJIAPHOCTD

Instagram oSycrnosneHa psiaAoM NMPUYUH:

- BU3YyalbHBIH (popMaT momauyu HH-
dbopMaunu — COBpeMeHHas ayOuTopHs npel-
MOYUTAET PacCMaTPUBATL KapTHUHKH, HEXKENH
YUTATh ONHHHBIE TEKCTBI,

- JTAaKOHUYHOCTb — OrpaHH4YeHUe
CEPBUCOM pa3Mepa TEKCTOBBIX OMHCAHUI;

- npoctota padoThl ¢ MPHUIOKEHH-
€M UM Haluyde WHPOKOr0 HHCTPYMEHTapus
7 perakTUpoBaHus, gororpaduii,

- BO3MOKHOCTb TOKaszaTb cebd H
TBOPYECTBO LWIHPOKOMY Kpyry nwogneil Gnmaro-
oaps X3LUTeraM;

- nosiBNeHue B QyHKLHOHATE HHTe-
PECHBIX W MONe3HBIX O0paboTOK — OT KBaf-
paTHbIX (QOTOK ¢ HeQONMbIIUM paspelleHHeM
oo nonHodopmatHex QoTtorpaduil U HUIMIO-
cTpauui, ot 30-TH CeKYHAHBIX BUOEO OO Cep-
sucoB InstaGram TV u Reels, oT HeCKONbKUX
nyOGnukauuit B AeHb 10 Oe3MHMHUTHOIO
noctuHra B Ctopuc (MccnenyeM ¢peHOMeEH. . .,
2021).

Hannvle REQ Marketing, npuBeneHHble
B HccnenoBaHUU «TeHOeHUHH MyTelecTBHit
MHJIIEHHAJIOB. B3[NIAA HA MPHBBIMKH KpPYII-
HEHIIErQ IOKOQIEHHS», CBHAETEIbBCTBYHT O
BEIOOpE TYPUCTHHECKOro HampapneHus 87%
NyTeLeCTBeHHUKOB U3 MOKONEHUS MUIIEeHHU-
anoB Ha OCHOBE OpHEHTAaUMH Ha dororpaduu
B counansHbx cetsix (Trends. .., 2016). Ilpu
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sToM 97% nyONHUKYIOT TaM CHHMKH BO BPeMs
MOE3IKH.

AHanUTHKH OHJIalH-cepBHca
OneTwoTrip nmo pesyabTaTaM H3YyUeHHUs TO-
BEIEHHs] PECHOHIEHTOB PAa3HBIX BO3PACTHBIX
rpynn npH BbIOOpPe TYPHCTCKOIO HaIpaBie-
HHS MPHULUIH K BBIBOAY, UTO Y MOJIOABIX JIIO-
geii B Bo3pacte go 25 neT (Oosnee 80%) nna-
HHPOBAHHE MYTEIIECTBHIl CONMPSKEHO IJIaB-
HbIM oOpaszom ¢ Instagram (DkcnepTel BbIsC-
HUIH. .., 2019). 3TO CYLUECTBEHHO OTJIHYAeT-
Cs OT MOBeOeHUs TYPHUCTOB OPYTHUX BO3pacT-
HBIX TPYII — JIHIIb YETBEPTh MHUJIJIEHHAJIOB H
MHTEPHET-NIONbL30BaTeNne  crapme 45  jer
OPHUEHTHPYIOTCS Ha Instagram-KOHTEHT.

Uro KacaeTca CTaTUCTHKH MOCELIEHHH,
TO AN MOJIOJEKH XAPAaKTEPHO €XKEIHEBHOE
NONB30BAHHE NMPHUIOKeHHeM — 71% pecnoH-

ﬂo.flﬂ OYTeOICCTBCHHEKOB, HE
OVOIITEY IR COOCTBEHHBIT
EOHTEHT B Instagram

CTatHeINKN eReIHeBHRIX
focemennii Instagram

OpnedTams #a ny UImEaIm
B Instagram upu peiGope
HAIpanIeHns My TemecTnig

——

O€HTOB 3aXOOAT B TMPUIOXKEHHE KaKAbIH
I€Hb, MOJOBHHA ONPOQIUEHHBIX CIEIHT XOTH
Obl 3a OOHMM Tpemen-OnorepoMm. 50% Typu-
CTOB-MHUJIICHHAJIOB BOBJieueHbl B Instagram,
YTQ KacaeTes NYTEUIECTBEHHUKOB CTapLUeH
BO3PACTHOH TPyNmel, TO JHUb 36% MOAb3y-
eTcA JaHHOH COLUaNbHOHN CETHIO.
[IyTeliecTBEHHUKH B BO3pacTe Ao 25
JIET, KaK MpPaBHIO, XOTAT NOBTOPHTH MOMY-
nspHele (OTO, CAENATh KPAaCHBBIE KAaApPhl B
WUHTEPECHBIX JIOKALUMUAX U BBUIOKUTb HX Y Ce-
04 B npodune. Juwp 16% MONOOEKU HE Bbl-
CTABIAKT MOACOHBIN KOHTEHT. Hns Muie-
HHANOB H UL CTapie 45 IeT 3TO ABAAeTCs
QoNlee XapakTepHbIM, YTO MOATBEP:KIAETCS

COOTBETCTBYIOLUUM TPOLEHTHBIM BbIpa’keHH-
eM — 28% u 44% (puc. 5).

444,

W Crapure 45 met
m JTo 45 met
M To 25 met

0%

20% 40% 60% 80" 100%

Puc. 5. Kax nymeuwtecmeennuru ucnoassyom Instagram
Fig. 5. How travelers use Instagram

Jroou JeliCTBUTENbHO pearupyrT Ha
NOCTHl M pekoMeHaauuu B Instagram. IIpose-
OEHHOE HCCIEIOBAHHE ABHAKOMIaHWeld S7
Airlines Ha OCHOBE METOIA OHNANHH-NTAHENH O
LeJAxX OTHycka M MyTeLeCTBUH cooTeye-
CTBEHHUKOB TMOKa3ajo, YTO MOYTH 4YeTBEpPTb
>KHTEJIeH pasHbIX perHoHos Poccun umu 24%
OTIPABJAKTCA B OTNYCK paigu ¢otorpaduil
7 coucetel (UersepTb poccusH. .., 2021).

[Ipy 3TOM CHHUMKOB, COENAHHBIX BO
BpeMs MyTeLIeCTBUA, POCCHSIHAM XBaTaeT He-
Hagonro. Kaxknaelil mecTolf yyacTHHK Onpoca
BBIKJIAJbIBAET HMEKILHHCA OTIYCKHOH KOH-
TEeHT B TeUeHHE CIeaylollero Mecsiua, a 42%
PECMOHOEHTOB — MOCTAT QOTO B TE€UEHHE He-
JeIH MOCIE 3aBePIIEeHHs OTIYCKA.

Kax npasuno, camble nonynsipHble BH-
OBl OTYCKHEIX (poTorpaduii (72%) — CHUMKH
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Ha (POHE MECTHBIX AOCTONPHMEUATENBHOCTEMN,
48% ONpPOLIEHHBIX OYAYT MO3HPOBaTh B MOPE
WIH Ha ke, a 40% — CHUMaTh MeCTHble
Oarona.

Taxke K KaTeropHd MOMyJSIPHBIX Kaf-
POB A NOCTOB OTHECEHBI:

- poMaHTHUHble (pa3bl Ha necke — 15%;

- «MaMSATHHK Ha pyke» — 11%;

- coO¢TBeHHBIH 3arap — 17% (puc. 6).

M «5] ¥ MECTHEBIE
JOCTONPUMEYATENBHOCTHY

B S, Mope & TIsTK»

m «MecTHBIE OnK0Oda CO MHOH H
0€3 MEHI»

B «POMAHTHKA Ha IECKE»

B «([IaMATHHK Ha PyKe»

B «Moi zarap»

Puc. 6. Tenamura omnycknozo Instagram-xonmenma
Fig. 6. The theme of vacation Instagram content

Uro kacaeTcs LENeBOr0 MHOroodpa3us
NyTELISCTBYIOIIUX, TO OCHOBHBIMH TNPHYMHA-
MH OTMEUYEHHl TMOJYYEHHE HOBBIX BIIEYATIIe-
HHH H MOCeLIeHHe HOBBIX MecT (67% pecnoH-
NEHTOB), nepesarpyska ot padotel (57%) H,
0e3yCNoBHO, XOpoLUMii 3arap (36%).

3aknwueHnHe. Ha CMEHY
Tpaﬂ,HU,HOHHbIM l'Iy’l'eBO,H,HTeJ]ﬂM l'IpHXOHﬂT
X3LITeru H IreOTErH, a
OOCTOMPUMEUATENbHOCTAM ~ —  JIOKALUH
Instagram. Camble MOMyJAPHBbIE X3IUTETH —
#instatravel co 114 wmnH nybaukauuii u
#travelgram co 148 wmyuH nydnukauuii -
OTpaXkaroT TpaHC(OpMaLMIO MpencTaBiIeHui

mome#t o ¢opmare  oTObIXa.  3TO
ODYCJAaBIHBAET  ONHCAHHE  COOCTBEHHOIO
OMBITA B KAUECTBE MyTELUECTBHS, A HE

Typusma. COBUT B BOCTIPUATHH OTpPajkaeT BCeE
Oonee mnonyaApHas NpaKTHKa TeoTerHHra —
MOHCK HeDAHAJNIBHOIO MECTA [l MOe3IKH MPH
NOMOILH reoTeroB B Instagram. B aTo# cBasu
BO3HUKAIOT  NpoONeMbl,  OKa3bIBAIOILHE

HETaTHBHOE BJIUSTHHE Ha pasBUTHE
TYPUCTUYECKOH OTpaciu. MaccoBBIH HarJblB
«UHCTAINyTeLeCTBEHHHUKOBY B MecTa
MOMYJISIPHBIX re0TeroB NpHBEN K
KaTacTpOdHUUECKUM  MOCNEACTBHAM IS
TYPUCTUUECKHX  OOCTOMPUMEUATENbHOCTEN.
Ewe no rnoGanbHoro OyMa COLMaNbHBIX
ceTell  TypucTHYeCKass — HHQPACTPyKTypa
NONYJAPHBIX  JIOKALHH, CPeaH  KOTOPBIX
AMcTepaaM, bapcenona, ["ananarocel,
OBepecT, Tamx-Maxan, Mauy-IIukuy,
nepecrana OTBEYaTh TpedOBaHUAM
BO3POCLIErO qHCNa OTABIXAKLIHX
(HucTarpam caenan. . ., 2021, Kak

HUHctarpam.. ., 2021).

Passutue Tpepen-OnorepcTsa onpene-
JUIIQ TOSIBJEHHE TAKOrO HAIPaBIIEHHsA, KAk
OBEpPTYPH3M, KOrga Mo Yrpo30i OKazaluch
HE TOMNbKO MOMYNApHbIE HAMpaBleHHA, HO H
MEHEE l'IpHBJ'IeKaTeJ'Ibele B HCOAaBHEM I'IpO‘
ILIJIOM.
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CoumnaneHble CceTH, a  OCOOEHHO
Instagram, ycyryOmsmOT CHTYALHK C OBEPTY-
pusMoM. Ellle HeCKONbKO JIET Ha3ad HUKTO He
3HaJ O CYLUeCTBOBAHUH ylLiuenbsA «BaHHA abs-
Bos1ay (Devil's bath) B tate Bupmkunus, HO
nocne nmydaukauuu otorpaduil B couHanb-
HBIX CeTAX MOTOK TYPHUCTOB B 5TO MECTO BbI-
POC B HECKOJIBKO pa3, UTO MPHBEIO K OrpaHU-
YEHHSIM HAa BBE3J B YLIENbe H BBICOKHE
wrpadsl 3a BaHzanu3M. B moze Typusm, no-
NyUMBLUUH Ha3BaHMe TeOTErHHra, Korga Imno-
HCK HampaBieHUs AJIA MOE3JKH OCYLIECTBsA-
€TCA ¢ TNOMOLUBK TEOJIOKALIHOHHBIX OTMETOK
B Instagram. Jlunepom-HanpaBneHuii cpeau
NOMYJIAPHBIX JIoKaLUui asnAercs Hy0Oaii, a mo-
e3gkd B Kannagokuio OpraHu3yrTCs UCKIIO-
YHTEJIBHO U1 MOAHBIX U NPOHeCCHOHANBHBIX
Insta-xanpos.

B cBoro ouepenn, Selfie Generation (ro-
KoJIeHHe cesu), MPOsABIsiA COMPUIACTHOCTb K
MHPY NPHPOBI H €IHHEHHE C HEeH, He OTKa3bl-
BAKOTCA OT MHTEPHETA, MOAPOOHO (PHKCHUPYs B
COLMAMIbHBIX CETSAX COBepLIaeMble OEHCTBUA, B
TOM YHCJe MOCELIEHHe 3alOBeIHbIX TePPUTO-
pHH, HETPOHYTBIX MECT, YYaCTBYsA B TYLUEHHH
BO3rOPaHWil B Jecax, pasduBasg NajaTku
Y criacasd AUKUX KUBOTHbIX. C LIeNblo coxpa-
HeHHs JIOOUMBIX MECT B CEKPETE HEeKOTOpble
TYPHCTBl  HAYAIH MNPAKTHKY NPHMEHEHHA
XeLITeros #nogeotags u #secretplaces Ui Bo-
BCE OTKJIIOUYEHHE MEOTErOB.

TakumM oOpa3zoM, HECMOTPA Ha WHPOKHE
BO3MOXKHOCTH, KOTOPbIE NPEACTABIAT COLH-
albHbIE CETH B IJIAHE PA3SBHUTHSA TEPPHTOPHH,
(OopMHPOBaHHA «MOIBl» Ha MNyTELIEeCTBUA,
MOMyJIApH3aLHH A0 3TOrO HEU3BECTHBIX MECT,
PEKIaMbl TYPOPTraHH3aLMH, POCT HHTEPECa K
TYPHCTCKUM JIOKALIUAM Y€PEe3 AKKAYHTHI B CO-
LUHMANbHBIX CETSIX NPUBOAUT K OTCYTCTBHIO
30paBoil OLEHKH CEpBHCAa W MecTa OTAbIXA,
TMOJHOH KAPTHHBI CUTYALHH, TOTEPEe HHTEpeca
NOJIL30BATENICH TEPPHUTOPHH, KOTOpas HM
3HaKOMa uepe3 OOBEKTHB APYIUX MOJb30Ba-
Tenel, co3daHNe WIT3HHA U KapTUHKH, 3a4a-
CTYIO OTIIHHYAKLIEHCA OT PEATbHOCTH.
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JdaHHbIe 00 apTOpax
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